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1. Summary 

Investors must be able to take well-informed decisions. In addition to financial information, non-

financial information (hereinafter: NFI) that is relevant and of good quality has to be available. 

This allows investors to better understand the risks to which a company is exposed. One example 

is the risk associated with climate change. Various stakeholders in companies are calling for 

information on the risks and opportunities presented by climate change12. Another important 

element of non-financial information is to obtain insight into how companies create value. Value 

creation is therefore an important theme for listed companies. The AFM considers it important 

that companies report on the totality of the value that they generate. Value is expressed in other 

aspects that add value for society, not only in the financial figures. For instance, the influence on 

social circumstances or the reduction of harmful effects for the environment. According to the EU 

Guidelines on non-financial reporting (hereinafter: Guidelines), a company’s business model 

should describe how the company generates and maintains value with its products or services 

over the long term3. 

Furthermore, under the Dutch Corporate Governance Code 2016 (hereinafter: the Code) listed 

companies must give central priority to long-term value creation and report on this commitment. 

Reporting on value creation has been a current topic in annual reporting for some considerable 

time. The concept of Integrated Reporting (hereinafter: IR) and Integrated Thinking is based on 

the creation of value. 

The AFM supervises the annual reporting by the listed companies subject to its supervision. The 

AFM has conducted a survey of value creation in the annual reporting for 2018 by 39 listed 

companies subject to supervision that are included in the AEX and AMX indices. In this survey, the 

AFM established among other things whether and how companies report on value creation and 

how the company’s vision, strategy and governance with respect to value creation is explained in 

its annual reporting. The survey showed that 85% of the companies surveyed provide insight into 

how value is created. 69% reported the form in which they create value and slightly under half 

(46%) report on why they create value. The practice is followed more widely by AEX companies 

than by AMX companies.  

The AFM has also followed up its thematic review in 2018 of non-financial information in 

management reports for 2017. In its follow-up to the Non-Financial Information (Disclosure) 

Decree (hereinafter: NFID4), the AFM assessed the 2018 management reports of 33 companies. 

This involved companies that had not adequately complied with the NFID in 2017.  

                                                           
1 Eumedion expects listed companies to include a clear account of the impact of climate change on their 
earnings model and strategy and their own company’s environmental footprint in their annual report on 
the 2019 financial year (source 
https://www.eumedion.nl/clientdata/215/media/clientimages/speerpuntenbrief-
2020.pdf?v=191205094605). 
2 The Dutch Investors’ Association (the VEB) also expects companies to provide a detailed statement of the 
risks and opportunities arising from climate change (source https://www.veb.net/media/5151/20191010-
speerpuntenbrief.pdf).  
3 Article 4.1 (a) Guidelines for non-financial reporting. 
4 The statutory basis is Book 2, Section 391(5) of the Dutch Civil Code. 

https://www.veb.net/media/5151/20191010-speerpuntenbrief.pdf
https://www.veb.net/media/5151/20191010-speerpuntenbrief.pdf
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Companies are assigning greater priority to long-term value creation. This is shown in the annual 

reporting. The key areas in which the AFM sees further room for improvement on the basis of its 

value creation survey are described below. 

 

Value creation 

Reporting on value creation in the annual reporting could be more specific  

The reporting on value creation by slightly more than half (51%) of the listed companies in the 

population is too generic. These companies use general descriptions, do not have a clear model 

for value creation and do not explain what this is, or only to a very limited extent. Their reporting 

also focuses mainly on the creation of financial value. The connection between the various types 

of capital is often not clearly explained in the management report. In the population as a whole, it 

is noted that companies do address the issue of value creation as a key item, but still devote little 

or no attention to any destruction of value, the other side of the same coin. 

 

The distinction between time periods in reporting on value creation could be 

clearer  

23% of the companies in the population make a distinction between time periods (short, medium 

or long term) in their value creation reporting. 33% of them report in particular specifically on 

value creation in the short term. Long-term value creation is reported in more general wordings. 

Few companies devote attention to value creation in the medium term in their annual reporting.  

 

Companies could devote more attention to outcome and impact 

In their value creation model, companies report on input, operations and output. They could 

devote more attention to outcome and impact in their value creation model. Only 28% of the 

companies in the population made a distinction between outcome and impact with respect to 

value creation in their annual reporting. 

 

Companies could be more specific in their annual reporting with respect to 

the risks in relation to natural, manufactured and intellectual capital  

Most of the companies provide good information on their financial results (87%) and risks (79%). 

More than half of them (59%) report specific results with respect to natural capital. A minority 

(13%) of the companies in the population then provide information on the risks. Intellectual and 

manufactured capital are mentioned in the value creation model, but the risks and results are not 

described further in the annual reporting. 
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Companies could devote greater attention to the link between long-term 

value creation and the company’s governance 

A majority of the listed companies devote sufficient attention in their annual reporting to the 

vision of their management with respect to long-term value creation (69%) and how this relates 

to their strategy (62%). A minority (31%) make a connection in their annual reports between their 

governance and how this combines with the company’s long-term goals and strategy. The 

companies in the population that make a connection between governance and long-term 

objectives do so mainly with respect to their strategy in relation to sustainability. Making a 

connection with a broader set of non-financial long-term strategic objectives is a natural next 

step. 

 

Slightly over half of the companies report on how the implementation of 

their remuneration policy contributes to long-term value creation 

Just over half (51%) of the companies report on how the implementation of their remuneration 

policy contributes to long-term value creation. The companies that fail to do this in most cases 

have not explained why they are not observing the provisions of the Code. The relationship 

between remuneration and results from capitals is explained by 44% of the companies in the 

population. 

 

Companies state that an assurance report by an auditor is useful 

44% of the companies in the population had assurance procedures performed by the auditor on 

their reported non-financial information. These companies opted for a statutory auditor, and not 

another external party. Most of the separate statements attached to the non-financial 

information are provided on the basis of a limited degree of assurance. 

 

Follow-up to NFID 

The main findings from the follow-up to the NFID are: 

Follow-up shows a varied picture of compliance with the NFID 

Compliance with the NFID varies from one company to another. Around half of the 33 companies 

surveyed improved their management reports for 2018 in this respect compared to 2017. The 

improvement was most noticeable among companies that fell well short of compliance with the 

NFID in their 2017 management reports. The other half showed little or no improvement and 

continue to fall short of compliance. Our findings accordingly refer specifically to this group of 

companies. 
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Little disclosure of the effects of climate change, while this is needed and is 

becoming more urgent  

The management reports of these companies include little disclosure with respect to the effects 

of climate change. Given the urgency of this issue, disclosures of the effects of climate change by 

and on the business operation are needed. 
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2. Introduction 

As part of its statutory duty, the AFM supervises the annual reporting of listed companies, 

including the non-financial statement as part of the management report. The AFM also supervises 

compliance with the obligation of companies to include a statement in their management report 

regarding compliance with the Code, including the principle on value creation. 

The importance of and attention devoted to non-financial information in reporting by listed (and 

other) companies is increasing, and is increasingly becoming common practice. This is partly due 

to the statutory obligation under the Decree on the disclosure of non-financial information. 

Encouraged also by international agreements such as the Paris Climate Agreement and the UN 

development goals, investors and other stakeholders are calling for greater transparency with 

respect to non-financial factors. The risks and opportunities presented by climate change are an 

urgent topic these days. NFI has moreover become more relevant, since a company’s balance 

sheet still represents only a limited part of its assets or value. 

Companies are required to report on value creation in their annual reporting under various 

regulation and frameworks5 in relation to NFI. Under the Guidelines, a company’s business model 

should describe how the company generates and maintains value with its products or services 

over the longer term, for example. IR is moreover based on reporting on value creation in the 

short, medium and long term. In the Netherlands, the Code states that listed companies should 

report on long-term value creation.  

The AFM believes that the integration of relevant financial and non-financial information6 in 

companies’ annual reporting (IR, or integrated reporting) is important because companies can 

thus provide related information to investors and other stakeholders on matters such as their 

strategy, targets and results in relation to non-financial information. IR also contributes to 

obtaining an overall impression of a company and offers insight into a company’s value creation 

with respect to its financial position, personnel, societal role and the environment. 

The Code states that companies must consider their creation of value in the long term and that 

they must report on this. The Code stresses the importance of assigning central priority to long-

term value creation as part of good corporate governance. In the Code, the Corporate 

Governance Monitoring Committee (hereinafter: the Monitoring Committee) states that long-

term value creation by executive and supervisory directors requires them to act in a sustainable 

manner by making conscious choices regarding the sustainability of the strategy in the long term. 

For this, it is essential that the interests of stakeholders are given due consideration. Companies 

are expected to act with care and accept their responsibility for the environment in which they 

operate and on which they exert influence. 

The Code further stresses that the term ‘value’ does not exclusively refer to profit or variables 

that can be expressed in monetary terms, but that it also concerns other facets, such as 

contributing to improving human rights and reducing harmful effects on the environment. 

                                                           
5 NFID, Guidelines, GRI and the <IR> framework of the IIRC, among others. 
6 In the sense of the integrated reporting of relevant financial and non-financial information in the annual 
reporting. We did not test whether the NFI reported fully or partially met the <IR> framework of the IIRC. 
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Sustainability thus involves more than the company and its financial and other results in the long 

term. 

 

Relevant developments in the area of non-financial reporting in 2019 

There were several significant developments in the area of non-financial reporting at national and 

international level in 2019 that confirm the importance of non-financial reporting. We briefly 

describe some of these developments below. 

IOSCO statement 

At the beginning of 2019, the International Organization of Securities Commissions (IOSCO) issued 

a statement calling on listed companies to be transparent regarding the potential and actual 

short- and long-term effects of ESG factors on their business.7 The AFM was actively involved in 

the drafting of this statement. 

Climate reporting in the EU Guidelines 

The European Commission published new guidelines for climate reporting by companies in June 

20198 as part of its sustainable finance action plan. These guidelines offer companies practical 

recommendations regarding how to improve their reporting of the climate impact of their 

operations and the impact of climate change on their business. 

Alignment of international frameworks 

In the course of 2019, the Corporate Reporting Dialogue initiative (involving among others IASB, 

IIRC, GRI, SASB and CDP) was announced in various publications as part of the ‘Better Alignment’ 

project9. The aim of the project is to achieve closer alignment between the various frameworks in 

the area of non-financial information and reporting. 

Climate agreement for the financial sector 

In July 2019, fifty banks, pension funds, insurers and asset managers signed the Dutch Climate 

Agreement10. These organisations have committed to reporting on the climate impact of their 

loans and investments with effect from 2020. In addition, by 2022 they will have action plans in 

place to contribute to reducing CO2emissions. The aim of the Climate Agreement is to cost-

effectively reduce greenhouse gas emissions by 49% from the level in 1990 by 2030. 

  

                                                           
7 https://www.iosco.org/library/pubdocs/pdf/IOSCOPD619.pdf 
8 https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:52019XC0620(01) 
9 https://corporatereportingdialogue.com/publications/ 
10 https://www.klimaatakkoord.nl/actueel/nieuws/2019/07/10/financiele-sector-ondertekent-
klimaatakkoord 

https://www.iosco.org/library/pubdocs/pdf/IOSCOPD619.pdf
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:52019XC0620(01)
https://corporatereportingdialogue.com/publications/
https://www.klimaatakkoord.nl/actueel/nieuws/2019/07/10/financiele-sector-ondertekent-klimaatakkoord
https://www.klimaatakkoord.nl/actueel/nieuws/2019/07/10/financiele-sector-ondertekent-klimaatakkoord
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ESMA priorities for reporting on 2019 

In its European Common Enforcement Priorities for 2019 Annual Reports11, ESMA, the European 

capital markets supervisor, points to the importance of providing material, comprehensive, 

balanced and accessible information on non-financial factors to investors. ESMA calls on listed 

companies to devote attention to the materiality, comprehensiveness, balanced presentation and 

accessibility of the non-financial information they provide. ESMA moreover specifically urges 

companies to adequately disclose aspects relating to the environment and climate change, as well 

as relevant key performance indicators (hereinafter: KPIs), risks in their supply chains and the use 

of frameworks for the reporting of non-financial information. The AFM will include these ESMA 

priorities in its supervision of the 2019 reporting of listed companies. 

 

Structure of the report 

In order to obtain insight into how and the extent to which listed companies report on (long-term) 

value creation, the AFM has carried out a survey this year of the reporting on value creation in the 

annual reporting of AEX and AMX companies.  

The AFM has also devoted attention to compliance with the NFID in the form of a follow-up to its 

review of 2018. For further details, see section 4.  

The structure of this report is as follows. Section 3 lists the findings from the survey of the 

reporting of value creation by AEX and AMX companies. Section 4 deals with the findings from the 

follow-up review of compliance with the NFID. The aims, design and population of the survey of 

value creation reporting and the follow-up review of the NFID are stated in appendix 1. Appendix 

2 contains a list of the companies participating in the value creation survey, and appendix 3 gives 

a list of abbreviations. 

  

                                                           
11 https://www.esma.europa.eu/sites/default/files/library/esma32-63-
791_esma_european_common_enforcement_priorities_2019.pdf 

https://www.esma.europa.eu/sites/default/files/library/esma32-63-791_esma_european_common_enforcement_priorities_2019.pdf
https://www.esma.europa.eu/sites/default/files/library/esma32-63-791_esma_european_common_enforcement_priorities_2019.pdf
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3. Room for improvement in the reporting on value creation 

by AEX and AMX companies 

Reporting on value creation in annual reports is a recent phenomenon, and is still under 

development. Value creation is an abstract concept. For example, the Code does not give a 

definition of value creation and how companies should report on it. In practice, the reporting on 

value creation in the annual reports therefore varies from one company to another. As a result of 

this, and the demand from investors12 for better reporting on long-term value creation, the AFM 

has carried out a survey of the reporting of long-term value creation by listed (AEX and AMX) 

companies in their 2018 annual reports. In this survey, the AFM established on the basis of a 

combination of the Code, the value creation background paper from the International Integrated 

Reporting Council, the guidelines of the Global Reporting Initiative and academic literature on 

value creation whether and how companies report on value creation and how they explain their 

vision, strategy and governance in the context of value creation in their annual reports. The AFM 

wishes to note that this did not involve a test of compliance with the Code by the companies in 

the population. This role is reserved for the Monitoring Committee. The AFM moreover did not 

review compliance with the Decree on the content of management reports (Besluit inhoud 

bestuursverslag). The primary objective of the survey was to obtain insight into reporting on value 

creation and to prompt companies to improve the quality of their reporting on this issue. The 

AFM thus hopes to contribute to the further development of reporting on value creation. 

Section 3.1 lists the findings with respect to the manner in which the companies in the survey 

report on the various aspects13 of long-term value creation. Reference is also made to a number 

of good practices from which companies can draw inspiration with respect to how they can report 

on value creation14.  

 

3.1 Variation in value creation reporting by listed companies  

Companies are expected to provide information in their management reports that will enable 

users of these reports to establish whether, to what degree and in what manner the company has 

created value and will create value in the future. They are also expected to report on the 

influence of their business model on value creation and/or value destruction. The Monitoring 

Committee for instance took the view that many business models were still excessively focused 

on short-term profits and the financial results in the preceding year. There was also no clear 

relation to long-term value creation, in which non-financial results and objectives are included. 

The Code attempts to place the focus on this broader interpretation of value creation. 

                                                           
12 See among other things the written input of the VEB and Eumedion for the round table consultation of 

the House of Representatives on long-term value creation, 30 October 2019.  
13 See ‘Appendix 1 Objectives, design and population’ for a detailed description of the aspects of long-term 
value creation that were featured in our survey. 
14 The AFM hopes that companies will be inspired by the good practices described in this report to make 
further improvements. These good practices should not be seen as a standard or as the only correct 
formulation. Other formulations are of course also possible. 
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The AFM has conducted a survey of the annual reporting of a total of 39 listed companies. 20 of 

these companies are in the AEX Index, and 19 are in the AMX Index. Table 1 shows that slightly 

over half (51%) of the companies in the population score above the average on their reporting of 

value creation. Although these companies generally have adequate scores on the analysis 

questions (see appendix 1), they also can improve their reporting. Of the 51%, 23% (9 companies) 

qualify as leaders in the area of value creation reporting.  

In addition to its analysis of the annual 

reporting, the AFM interviewed 10 

companies (5 in the above-average 

category and 5 in the below-average 

category). From these interviews, it can be 

inferred that direction and reporting on a 

broader form of value creation that is not 

focused solely on financial value creation 

at companies with above-average scores are driven primarily by an internal commitment in 

interaction with external demand from stakeholders.  

Direction and reporting on value 

creation at companies scoring below 

the average is, in their opinion, an 

issue that relates mainly to external 

demand from compliance, customers 

or shareholders. These companies 

state that in their view, reporting on more than just financial value creation involves additional 

cost. Based on the feedback from the interviews, these companies may only be willing to make 

changes with respect to their direction and reporting on value creation if this becomes a statutory 

requirement or there is strong demand for it from their stakeholders.  

 

Table 1 – Score on value creation reporting15 

Final assessment of 
value creation 

Number of 
companies – Total 

AEX and AMX 

Number of AEX 
companies 

Number of AMX 
companies 

Above average 20 (51%) 13 (65%) 7 (36%) 

Average 10 (26%) 4 (20%) 6 (32%) 

Below average 9 (23%) 3 (15%) 6 (32%) 

Total 39 (100%) 20 (100%) 19 (100%) 

                                                           
15 See appendix 1 under Categories. 

“Reporting on value creation is in our DNA. It is not 

about compliance. The management report is a living 

document that tells the story that is important for our 

business and our stakeholders.” 

“Until now, value creation is primarily focused on 

financial value creation for our shareholders.”  
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3.1.1 Reporting on value creation in the annual reporting could be more specific 

Most companies report on value creation in their management reports. The reporting on value 

creation by slightly more than half (51%) of the companies in the population is too generic. 

Companies with below-average scores (23%) present their reporting on value creation using 

general descriptions, they do not have a clear value creation model, they have a value creation 

model but offer no or very limited disclosure of this and they focus primarily on financial value 

creation. The interviews the AFM held with some of these companies revealed that they interpret 

value creation primarily as the creation of financial value for their shareholders.  

The companies that do not yet 

report specifically on broader value 

creation stated in the interviews that 

they were engaged internally with 

the theme of sustainability, non-

financial information and value 

creation, but they had not yet reached the point at which they were able to report on this 

externally. One possible explanation for failure to keep up with reporting on value creation is the 

novelty of this item and the lack of a clear definition. 

 

A number of companies with below-

average scores stated during the 

interviews that cost and the scale of 

their organisation were the main 

reasons for reporting only financial 

information and their reluctance to 

meet the requirements for the reporting of non-financial information. However, they did concede 

that there had been increasing demand from investors and other stakeholders in recent years, 

and that this had created attention to the importance of non-financial indicators. For this group of 

companies, external factors (such as compliance, demand from customers and investors) could 

play a decisive role in getting them to change course. 

 

49% of the companies report the activities, realised results, outcome, impact and objectives for 

each capital. Figure 1 shows an example of good practice for a graphic representation of a value 

creation model. Figure 2 shows an example of good practice of how companies can then report 

specifically on their creation of value in the text. In the example, the company reports on human 

capital in a manner specific to its own organisation. 

 

“Sustainability is a relatively recent theme. Non-

financial value creation is still growing, financial value 

creation is clear.”  

“We have to make money. If we don’t, we have no 

future.”  
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Figure 1 – Good practice: Graphic representation of a value creation model (2018 annual 

reporting of Koninklijke Philips N.V. pages 8-10)
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Figure 2 – Good practice: Specific reporting on value creation for each capital (2018 annual 

reporting of Arcadis N.V. page 45) 
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The companies reporting specifically on value creation all stated during the interviews that value 

creation is part of their business 

model and the company’s DNA. These 

companies have a clear ambition to 

continue to improve the manner of 

their reporting. They see their annual 

reporting as a document that tells the 

story of their organisation to all their 

stakeholders.  

Our survey of how, why and in what form companies create value shows that the vast majority 

(85%) of the companies surveyed do provide information on how value is created. 69% reported 

the form in which they create value and slightly under half (46%) report on why they create value. 

The other companies do not or not specifically state why they create value. The companies that 

do not specifically report use general expressions such as “we aim to make a positive 

contribution”. The links between the various capitals are also often not explained. Figure 3 shows 

an example of good practice for how companies can report more specifically on why they create 

value and the impact that they thereby achieve. This example makes a connection with the long-

term impact for stakeholders and society.  

“We have made clear progress on how we report on 

value creation in recent years, but there is still room 

for improvement.”  
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Figure 3 – Good practice: How companies report why they create value (2018 annual reporting 

of KPN N.V., page 74) 

 

 

There is considerable variation in the way in which companies explain their value creation model 

and the information they include in this model. The value creation models contain input for the 

business models in most cases. This is presented on the basis of a number of capitals. The most 

frequent capitals reported in the value creation model concern the financial, human, social and 

relational capitals (see table 2). 
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Four of the companies chose to report in their value creation models on other types of capital, 

such as externally purchased technological capital, in addition to the six generally recognised 

capitals16.  

Table 2 – Capital categories in the value creation model 

Types of capital Number of companies (% of the total 
population N=39) 

Financial capital 74% 

Human capital 74% 

Social and relational capital 72% 

Natural capital 59% 

Intellectual capital 44% 

Manufactured capital  36% 

Other capital 10% 

 

Figure 4 shows an example of good practice of a value creation model in which the business 

model is developed on the basis of the capitals. The model also clearly includes the business 

model, in which reporting of input, activities, output and outcome is presented. 

 

Figure 4 – Good practice: value creation model on the basis of capitals (2018 annual reporting of 

Arcadis N.V., pages 14-15) 

 

                                                           
16 In its 2013 Framework, the International Integrated Reporting Council identifies six capitals; financial, 
human, social and relational, natural, intellectual and manufactured capital. The AFM notes from the 
annual reporting that the vast majority of the companies surveyed use these categories of capital in their 
reporting of value creation and the business model. Of course, each organisation is different, and therefore 
may not necessarily need to report on all the six categories of capital. 
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3.1.2 The distinction between time periods in reporting on value creation could be 

clearer 

The various regulation and frameworks assign an important role to the distinction between time 

periods in the reporting on value creation. For instance, Principle 1.1.4 of the Code states that in 

its report, the management board should include an account of its view with respect to value 

creation in the long term and its strategy for achieving this, as well as the contribution to this 

strategy made in the past financial year. The Code also requires companies to report on 

developments in both the short and the long term. The <IR> framework recognises multiple time 

periods and refers to value creation in the short, medium and long term. 

The survey revealed that 23% of the companies in the population made a distinction between 

time periods in their reporting on value creation. 33% of the companies made some partial 

distinction between time periods in their reporting on value creation, with most presenting 

specific reporting on short-term value creation and general texts with respect to value creation in 

the long term. Few devoted attention to value creation in the medium term. Companies with an 

above-average score reported specifically on non-financial KPIs related to the value creation 

model, with an account of the developments in the short (2018), medium (2020) and long term 

(2030) (see figure 5). Obviously, these time periods vary from one company or sector to another. 

What is long term for one company may be short term for another. Companies can thus use the 

time periods that are appropriate to them.  

The consideration of risks for the risk paragraph should take account of the long lead time that 

may apply to risks in relation to natural capital, for example. A risk that has no impact in the short 

term may have become irreversible at the time when it manifests. This aspect should be included 

in the determination of the major risks for the company concerned. 
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Figure 5 – Good practice: distinction between short-, medium- and long-term value creation 

(2018 annual reporting of Heineken N.V. pages 120-121 and 125) 
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3.1.3 Companies could devote more attention to outcome and impact in their value 

creation models 

The various regulation and frameworks require reporting on the vision, strategy, business model 

and output in relation to value creation17. 

The survey shows that a majority (69%) present their reporting on value creation in graphic form. 

The value creation models generally include an overview of the business model. All these 

companies (69% of the total) presenting a graphic representation of their value creation models 

also included the input18 capitals, such as financial and human capital and showed the relationship 

with the strategy. The vast 

majority (82%) of the companies 

in the population listed the 

activities19 that contribute to their 

value creation process and 

strategy in their annual reporting. 

A majority of the companies (77%) in the population also described the output20 and its 

relationship to their strategy. However, the companies still did not devote sufficient attention to 

outcome21 and impact22 in their value creation models. 28% of the companies in the population 

made a distinction between outcome and impact in relation to value creation. Companies that did 

report on the outcome and impact created also made reference to the Sustainable Development 

Goals of the United Nations (hereinafter: SDGs). The AFM also notes that the information 

reported is still mainly focused on positive value creation. The interviews with the companies 

revealed that they see reporting on any value destruction as challenging. The AFM sees an 

element of ‘cherry-picking’ and positive marketing in the selection of SDGs by companies. A more 

comprehensive focus that centres on the most relevant SDGs would be more appropriate to the 

purpose and urgency of the SDGs. 

                                                           
17 The NFID, Guidelines, GRI and <IR> framework of the IIRC, among others. 
18 Input covers factors such as the people or resources that are deployed. The value creation model 
generally describes this on the basis of the various capitals (financial, human, manufactured, social and 
relational, intellectual and natural). 
19 Activities are the actions taken with the input capitals.  
20 Output is the performance generated by the activities in the short term. Figure 4 shows an example of 
reporting on output. 
21 Outcome concerns the direct effects or changes as a result of the input, activities and performance. 
Figures 1 and 4 show an example of reporting on outcome. 
22 Impact is the long-term effect of outcome on society and our living environment. In other words, the 
societal change that is ultimately achieved. Figure 1 shows an example of reporting on impact. 

“Transparency on challenges is still a challenge in the 

reporting process”  
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The AFM notes that the degree of detail in the graphic model varies from one company to 

another. Some companies choose to include a description of the input, activities, output, 

outcome and impact, while others present a more concise graphic representation and then 

provide a more detailed description of their business model and the value created in the text. A 

form of reporting in which companies report in graphic form in a single figure on value creation in 

organisation-specific terms would contribute to clearer insight into the value creation process for 

stakeholders. Nonetheless, a graphic model should not be an end in itself, but should be a means 

of providing insight into value creation. Companies with above-average scores reported on the 

outcome in quantitative terms in their annual reporting. In addition, the AFM wishes to note that 

companies need to devote greater attention to the challenges and dilemmas that affect value 

creation. 

 

3.1.4 Companies could be more specific in their annual reporting with respect to 

the risks in relation to natural, manufactured and intellectual capital  

Investors consider it important to understand the opportunities and risks that companies face. 

This is why it is important that companies report on this. 

Principle 1.1.1 of the Code for example states that a company’s management board should 

develop a view on long-term value creation and should formulate a strategy in line with this. The 

formulation of this strategy should in any case include attention to a company’s opportunities and 

risks. 

The AFM has established how companies report on their realised results and risks of the capitals 

included in the value creation model. The findings are stated in table 3. This shows that most of 

the companies in the population have good insight into the financial results and risks related to 

financial capital and also report specifically on them.  

 

Table 3 – Reporting on performance and risks with respect to the capitals 

 Types of capital Number of companies (% of the total population N=39) 

 
Result – Specifically 
reported  

Risks – Specifically reported 

Financial capital 34 (87%) 31 (79%) 

Human capital 26 (67%) 18 (46%) 

Social and relational capital 23 (59%) 13 (33%) 

Natural capital 23 (59%) 5 (13%) 

Intellectual capital 9 (23%) 13 (33%) 

Manufactured capital  8 (21%) 3 (8%) 

 

Around half of the companies in the population that included natural capital in their value 

creation models stated the specific result relating to natural capital. There are few further details 
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of the specific risks with respect to natural capital in the annual reporting. This finding is in line 

with the analysis conducted by the AFM of how companies report on the Taskforce on Climate-

Related Financial Disclosure (hereinafter: the TCFD) recommendations (see section 4.2). 

Intellectual and manufactured capital are stated in the value creation model, but few details are 

provided of the risks and results.  

Figure 6 shows an example of good practice by a company that presents an account of the risks 

relating to natural capital in its annual reporting. This company reports specifically on the risks 

with respect to the climate and plastic packaging. It also reports on the climate risks in relation to 

the TCFD recommendations and the impact of a 2°C and a 4°C scenario. 

 

Figure 6 – Good practice: Risks in relation to natural capital (2018 annual reporting of Unilever 

N.V., pages 30 & 33) 
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Figure 7 shows an example of good practice by a company that uses a connectivity matrix in its 

annual reporting to explain how it interprets its value creation on the basis of the company’s 

strategy, risks and objectives and material themes identified by stakeholders. Comparative figures 

were also provided for the material KPIs. Further qualitative and quantitative information on the 

items in the overview is provided in the management report. This overview makes the 

information reported more readable and more comprehensible. 
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Figure 7 – Good practice: Cohesion between strategy, objectives, material KPIs, risks and 

realised results (2018 annual reporting of Arcadis N.V., pages 40-41) 
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3.1.5 Companies could devote greater attention to the link between long-term 

value creation and the company’s governance 

The AFM has analysed whether listed companies devote sufficient attention to the vision of the 

management with respect to long-term value creation in their management reports. 69% of the 

companies surveyed did devote attention to this in their management reports. 62% of the 

population devoted attention to how the management’s vision in relation to long-term value 

creation is linked to its strategy in the management report. 31% of the companies surveyed made 

a connection between their governance and how this connects with the company’s long-term 

goals and strategy in their reports. The companies that provide this insight do so mainly in the 

text, providing a description of their priorities, strategy and the role of the management board, 

management and the corporate responsibility committee (if applicable) in achieving these goals. 

Figure 9 gives an example of good practice by a company that reported the link between its 

governance and its long-term objectives with respect to sustainability. Most of the companies in 

the population that make a connection between governance and long-term objectives do so 

mainly with respect to their strategy in relation to sustainability. Making a connection with a 

broader set of non-financial long-term strategic objectives is a natural next step.  

 

Figure 8 – Good practice: Link between governance structure and long-term objectives (2018 

annual reporting of KPN, page 79) 
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3.1.6 Slightly over half of the companies report on how the implementation of their 

remuneration policy contributes to long-term value creation. The link 

between remuneration and capitals needs to be clearer 

The interviews with the companies showed that the commitment of the management board and 

the management is an important driver for reporting on long-term value creation. This 

commitment could be encouraged by linking long-term value creation to the company’s 

remuneration policy, for example. The Code23 for example proposes that companies should make 

it clear how the implementation of the remuneration policy contributes to long-term value 

creation. 

The survey conducted by the AFM shows that slightly over half of the companies (51%) report in 

their annual reporting on how the implementation of their remuneration policy contributes to 

long-term value creation. Figure 10 shows an example of good practice regarding how companies 

report on this. The companies that fail to do this in most cases have not explained why they are 

not observing the provisions of the Code. The relationship between remuneration and results 

from capitals is less often (44%) explained in the annual reporting. The example shown in figure 

10 shows how the company linked its remuneration policy to the results on a number of financial 

and non-financial capitals. 

 

Figure 9 – Good practice: Implementation of remuneration policy and long-term value creation 

(2018 annual reporting of Koninklijke DSM N.V., pages 133 and 135)

 

 

                                                           
23 Principle 3.4.1 Remuneration report. 
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3.1.7 Companies state that an assurance report by an auditor is useful  

The survey reveals that 44% of the companies in the population had assurance procedures24 

performed by the auditor on their reported non-financial information. Twelve of the companies 

(31%) in the population had an assurance report based on a limited degree of assurance attached 

to their annual reporting. Four companies (10%) in the population had an assurance report on the 

basis of a reasonable degree of assurance attached to their annual reporting, and one company 

(3%) in the population had a statement from the statutory auditor regarding the non-financial 

information reported on the basis of a combined degree of assurance (a limited and reasonable 

degree of assurance).  

36% of the companies in the population had the assurance report on their reported non-financial 

information signed by the auditor responsible for the audit. Three companies (8%) in the 

population had an assurance report signed by a different auditor, but from the same audit firm as 

the auditor responsible for the audit.  

Three (8%) companies in the population provided one integrated statement (combination of audit 

and assurance). 36% of the companies in the population provided an audit report and a separate 

assurance report regarding the non-financial information in their annual reporting.  

The interviews with the companies that had an assurance engagement performed by the 

statutory auditor showed that these companies believe that a separate audit adds value. Users of 

annual reporting are not yet requesting a reasonable degree of assurance regarding the non-

financial information and therefore a limited degree of assurance is, in the opinion of the 

companies concerned, sufficient at this time. The companies with below-average scores for their 

reporting on value creation also mostly did not include any specific assurance report with respect 

to the non-financial information in their annual reporting. These companies stated that a separate 

                                                           
24 As a part of the annual reporting, the management report is subject to the statutory audit by the auditor 
responsible for the audit. Companies also engage auditors to perform an assurance engagement regarding 
the non-financial information in their annual reporting. 
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assurance report on non-financial information was neither necessary nor mandatory, and that 

they did not consider this to be relevant for reasons of cost. 
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4. Greater transparency on non-financial aspects, in 

particular the consequences of climate change, is urgent 

and necessary  

With effect from the 2017 financial year, large PIEs have to report in their management reports 

on their policy, risks and performance on environmental, social and human resources aspects, 

diversity, respect for human rights and combating corruption and bribery. The AFM carried out a 

survey of this in 201825. The conclusion of the survey was that 80% of the 89 listed companies 

reported on their policy with respect to the various categories of non-financial information in 

their management reports. However, there was room for improvement in the translation of policy 

into risks, KPIs and results. A number of companies who fell well short of compliance were sent a 

letter by the AFM at the end of 2018 informing them that their management reports for 2018 

would be evaluated by the AFM. 

We carried out a follow-up to our thematic review of non-financial information in the 

management reports for 2017 in 2019. This involved the assessment of the management reports 

of 33 companies, including 17 companies that had received the above-mentioned letter. We also 

held interviews with seven of these companies to establish the nature of the problem and to 

achieve better compliance with the NFID. The findings from the follow-up concern only those 

companies that had fallen short of compliance with the NFID in 2018. 

 

4.1 Follow-up shows a varied picture of compliance with the NFID 

The follow-up revealed that there had been an improvement in the NFI disclosures in 16 of the 33 

management reports assessed in comparison to 2017. The improvement was most visible among 

those companies that had fallen well short in the previous year and had been sent a letter by the 

AFM. A majority of these companies achieved improvements. The improvement mainly 

concerned more extensive disclosure of NFI, compared to little of NFI being presented in the 

previous year. These companies face a challenge to bring the quality of their NFI up to a good 

level. The interviews with these companies revealed that they had recently started to report NFI 

externally, and that they needed time to achieve a degree of maturity in their NFI reporting. Many 

of these companies initiated further measures in 2019 to develop and improve their reporting of 

NFI. The companies not sent a letter by the AFM showed no clear improvement. Their reported 

NFI was virtually the same as for 2017. They provided the minimum information required, but still 

need to make progress with respect to the quality of this information. 

The shortcomings found in this review were more or less in line with the findings of the review in 

2018. Generally, the information reported was not sufficiently specific in nature. 

  

                                                           
25 See the report: https://www.afm.nl/~/profmedia/files/onderwerpen/financiele-verslaggeving/niet-
financiele-info-bestuursverslagen.pdf 

https://www.afm.nl/~/profmedia/files/onderwerpen/financiele-verslaggeving/niet-financiele-info-bestuursverslagen.pdf
https://www.afm.nl/~/profmedia/files/onderwerpen/financiele-verslaggeving/niet-financiele-info-bestuursverslagen.pdf
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We also noted the following shortcomings: 

 

- the lack of relevant targets; 

- limited reference or no reference at all to NFI factors in the risk section; 

- reporting of NFI in isolation in the management report, with no clear link to the 

company’s strategy and objectives; 

- no disclosure of the absence of a policy if the company has no policy with respect to a 

category of NFI; 

- the lack of comparative figures for the KPIs.  

 

The reporting on policy mostly featured the elements of diversity, HR and the environment. 

Companies still score poorly on their reporting on human rights and anti-corruption and bribery. 

One positive feature is that over two-thirds of the companies reported a materiality matrix. This 

helps users to better understand the categories of NFI that are relevant to the company.  

 

From the interviews with the companies and the management reports, the AFM gained the 

impression that companies are continuing to work on further developing their provision of 

relevant non-financial information in their future management reports. 

The AFM expects to include compliance with the NFID in its ongoing supervisory activities with 

effect from 2020. The AFM expects companies to make further progress in raising the quality of 

their non-financial reporting. 

 

4.2 Little disclosure of the effects of climate change, while this is needed and is 

becoming more urgent 

As mentioned in section 2, climate change is one of the most urgent themes we face in the world. 

According to the respondents to the annual survey for the Global Risks Report 2019 of the World 

Economic Forum, the most serious of the three most probable major risks at global level was the 

risk relating directly to climate change26. Climate risk is also seen as a risk to financial stability by 

The Dutch Central Bank (DNB) and the Bank of England (BoE)27. Besides physical risks such as 

natural disasters and extreme weather, climate change also involves what are known as transition 

risks as a result of the transition to a sustainable economy and world. If companies are not aware 

of these risks and fail to take measures in time, this may disrupt their business model and lead to 

destruction of value. In a broader context, it is also not clear how effective the efforts of 

individual companies are with respect to the total impact of their operations on the environment, 

such as their CO2 emissions and their efforts to ‘minimise’ environmental impact. Insight is 

therefore lacking as regards the reaching of planetary boundaries. Companies do, however, have 

to deal with this, as is shown by the nitrogen crisis in the Netherlands. It is very important that 

                                                           
26 http://www3.weforum.org/docs/WEF_Global_Risks_Report_2019.pdf 
27 See for example:  
https://www.bankofengland.co.uk/knowledgebank/climate-change-what-are-the-risks-to-financial-stability 
https://www.dnb.nl/en/about-dnb/co-operation/platform-voor-duurzame-financiering/climate-
risks/index.jsp 
https://www.dnb.nl/en/binaries/Waterproof_tcm47-363851.pdf 

http://www3.weforum.org/docs/WEF_Global_Risks_Report_2019.pdf
https://www.bankofengland.co.uk/knowledgebank/climate-change-what-are-the-risks-to-financial-stability
https://www.dnb.nl/en/about-dnb/co-operation/platform-voor-duurzame-financiering/climate-risks/index.jsp
https://www.dnb.nl/en/about-dnb/co-operation/platform-voor-duurzame-financiering/climate-risks/index.jsp
https://www.dnb.nl/en/binaries/Waterproof_tcm47-363851.pdf
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investors are informed regarding these risks and opportunities. For this, companies have to be 

transparent on this issue. 

On the other hand, climate change may present opportunities for companies supplying 

sustainable products and services. 

In its In Balance report in 2018, the AFM accordingly urged companies to follow the 

recommendations of the TCFD (in their management reports). The follow-up to the 2018 NFID 

survey and the survey of value creation also focused on climate-related disclosures. This showed 

that companies present only scant reporting on climate change and its effects. While several 

companies state that they support the TCFD recommendations, little or no information in 

accordance with the recommendations is presented. In the interviews, companies stated that 

they still did not have robust data that they could report externally. A number also stated that 

they were internally engaged in this and that they were participating in sector network meetings 

to collectively formulate the climate and TCFD requirements. We strongly urge companies to 

identify and manage the risks and opportunities presented by climate change and to report on 

this in their management reports in accordance with the Guidelines and the TCFD 

recommendations.  
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Appendix 1 Objectives, review and population  

Objectives 

The AFM supervises the financial reporting of listed companies on the basis of the Financial 

Reporting (Supervision) Act (Wet toezicht financiële verslaggeving, or ‘Wtfv’). In this context, the 

AFM has carried out a survey of the reporting of value creation in the annual reporting for 2018 

and a follow-up to its thematic review of non-financial information in management reports for 

2017. The purpose of the survey was to obtain insight into the reporting of value creation as an 

important element of non-financial information. In the follow-up, the AFM selected those 

companies who had fallen short of compliance with the NFID in their 2017 reporting and 

established the degree of their compliance in their annual reporting for 2018.  

 

The AFM also aims to influence and encourage the quality of non-financial reporting and value 

creation with its report on the survey and the NFID follow-up. The survey and follow-up were an 

extension of previous reviews of non-financial and integrated reporting. 

 

Methodology 

The survey of value creation consisted of an analysis of the 2018 annual reporting of 39 AEX and 

AMX companies and interviews with 10 of these companies. The questionnaires28 used in the 

analysis were based on the various aspects of value creation as described in various sources. 

Among other things, the AFM devoted attention to the following in its analysis of the annual 

reporting: 

- Whether and how companies report on value creation; 

- The forms and time periods of value creation; 

- The vision, strategy and governance with respect to value creation. 

 

For the follow-up NFID29, the AFM assessed the 2018 management reports of 33 companies with 

respect to the following aspects, among others: 

- the reporting of non-financial information on policy, risks and performance with respect 

to the environment, human rights, and social, personnel and anti-corruption aspects; 

- the business model; 

- climate-related disclosures. 

 

In addition, the AFM held interviews with seven companies. 

 

Analysis questions 

In its formulation of the questionnaire used for the analysis, the AFM decided to analyse the 

annual reporting of AEX and AMX companies subject to supervision on the basis of information on 

value creation in the Dutch Corporate Governance Code, the value creation background paper of 

                                                           
28 The questionnaires for the analysis of the annual reporting were formulated on the basis of information 
on value creation in the Dutch Corporate Governance Code, the value creation background paper of the 
International Integrated Reporting Council, the guidelines of the Global Reporting Initiative and academic 
literature on value creation. 
29 The questionnaires for the follow-up NFID were formulated on the basis of the Decree on NFI, RJ 400, the 
Guidelines and the TCFD framework, among others. 
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the International Integrated Reporting Council, the guidelines of the Global Reporting Initiative 

and academic literature on value creation. The analysis was conducted on the basis of the 

following questions: 

 Do the companies devote attention to value creation in their annual reporting? 

 Does the company include a description of its business model (input, activities, output, 

outcome, impact) in its report and is this linked to its strategy? 

 Is a distinction made between time horizons (short, medium and long term)? In particular, 

we looked at whether the company reports on long-term value creation in its report. 

 Does the company report on the risks and performance of the relevant capitals? 

 Does the company report on how, why, to what extent and for whom it creates value? 

 Does the report devote attention to the management’s vision with respect to long-term 

value creation and how this vision is linked to its strategy? 

 Does the report make a connection between the governance structure and how this 

connects with the company’s long-term goals and strategy? 

 Does the company’s reporting state how the implementation of its remuneration policy 

contributes to long-term value creation and what is the relationship between 

remuneration and performance? 

 Are the quantitative data in the value creation model included in the assurance report by 

the auditor? What level of assurance does this report provide? 

 

Categories  

In its survey of value creation, the AFM qualified the annual reporting of the companies into the 

following categories: above average, average and below average. These scores are relative to the 

population of 39 companies.  

 

Population 

The survey of value creation involved 39 companies from the AEX and AMX indices whose 

Member State of origin is the Netherlands. 

 

The follow-up NFID involved 33 companies that: 

- have the Netherlands as their Member State of origin; 

- have issued shares or bonds in a regulated market; 

- fall under the scope of the NFID; 

- fell short with respect to compliance with the NFID in the thematic review of non-financial 

information in 2017 management reports. 
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Appendix 2 List of companies in the survey of value creation 

Company  Index (status at 01-01-2019) 

Aalberts N.V. AEX 

ABN AMRO Bank N.V. AEX 

Aegon N.V. AEX 

Akzo Nobel N.V. AEX 

Altice Europe N.V. AEX 

ASML Holding N.V. AEX 

ASR Nederland N.V. AEX 

Gemalto N.V. AEX 

Heineken N.V. AEX 

ING Groep N.V. AEX 

Koninklijke Ahold Delhaize N.V. AEX 

Koninklijke DSM N.V. AEX 

Koninklijke KPN N.V. AEX 

Koninklijke Philips N.V. AEX 

Koninklijke Vopak N.V. AEX 

NN Group N.V. AEX 

Randstad Holding N.V. AEX 

Signify N.V. AEX 

Unilever N.V. AEX 

Wolters Kluwer N.V. AEX 

Adyen N.V. AMX 

AMG Advanced Metallurgical Group N.V. AMX 

Arcadis N.V. AMX 

ASM International N.V. AMX 

BE Semiconductor Industries N.V. AMX 

Corbion N.V. AMX 

Fugro N.V. AMX 

Grandvision N.V. AMX 

IMCD N.V. AMX 

Intertrust N.V. AMX 

Koninklijke BAM Groep N.V. AMX 

Koninklijke Boskalis Westminster N.V. AMX 

OCI N.V. AMX 

PostNL N.V. AMX 

SBM Offshore N.V. AMX 

Sligro Food Group N.V. AMX 

Takeaway.com N.V. AMX 

TKH Group N.V. AMX 

TomTom N.V. AMX 
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Appendix 3 - List of abbreviations 

AEX - Amsterdam Exchange Index 

AMX - Amsterdam Midcap Index 

NFID – Non-Financial Information (Disclosure) Decree  

CDP - Carbon Disclosure Project 

ECEP - European Common Enforcement Priorities 

EFRAG - European Financial Reporting Advisory Group 

ESMA - European Securities and Markets Authority  

EU - European Union 

GRI - Global Reporting Initiative 

IASB - International Accounting Standards Board 

IIRC - International Integrated Reporting Council 

IOSCO - International Organization of Securities Commissions 

IR – Integrated Reporting 

KPI - Key Performance Indicator 

PIE - Public-Interest Entity 

SASB - Sustainability Accounting Standards Board 

SDG - Sustainable Development Goals 

TCFD - Task Force on Climate-Related Financial Disclosures 

UN - United Nations 
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